Building community capacity to prevent adolescent obesity in Tonga - two case studies by Fotu, K. et al.
          Deakin Research Online 
 
This is the published version of the abstract:  
 
Fotu, K., Moodie, M., Taufa, I. and Swinburn, B. 2009, Building community capacity to 
prevent adolescent obesity in Tonga - two case studies, in ANZOS 2009 : Obesity : progress 
through partnerships : Proceedings and abstracts to the 17th annual Scientific Meeting of the 
Australian and New Zealand Obesity Society 2009, ANZOS, [Melbourne, Vic.].     
  




Reproduced with the kind permissions of the copyright owner. 
 
Copyright : 2009, ANZOS 
P11: BUILDING COMMUNITY CAPACITY TO PREVENT ADOLESCENT OBESITY IN TONGA -
TWO CASE STUDIES 
Fotu K. 1 Moodie M,2 Taufa 1,1 Swinburn 8 3, 1 Fiji School of Medicine, Nuku'alofa, Tonga; 2Deakin 
Health Economics, Deakin University, Victoria, Australia; 3 WHO Collaborating Centre for Obesity 
Prevention, Deakin University, Victoria, Australia. 
Background: The Ma'alahi Youth Project (MYP) was the Tongan arm of the Pacific Obesity 
Prevention in Communities (OPIC) project. This paper examines two interventions (the organic 
vegetable garden project and aerobics) as examples of community capacity building. Interventions: 
The organic vegetable garden project was implemented in 11 sites on the main island of the 
Kingdom of Tonga The project aimed to 1) increase vegetable consumption amongst youth and 2) 
build community capacity through training in land preparation, planting, garden maintenance and 
produce marketing. The aerobics project operated on a weekly basis in 14 villages and three 
schools. The sessions were organized and led by the MYP team and a workshop was conducted to 
train new aerobics instructors. The garden project continues to grow while the aerobics project 
ceased after six months. Analysis: Components of community capacity building were compared 
across the two case studies. Skills and knowledge: The garden project upgraded the skills and 
knowledge of youth through the whole process including marketing. Few participants successfully 
completed the aerobics workshop. Organization structure and relationships: The garden project 
had an excellent process of engaging youth groups and creating new relationships with food and 
agriculture organizations. The aerobics remained an "outside" program, without community 
organization, ownership and engagement. Accessing resources: The garden project accessed new 
start-up resources for seeds and irrigation materials and sustainability was assured by finding 
commercial markets for the vegetables. The aerobics had no comparable business model to reward 
the aerobics leaders for their efforts. Leadership and ownership: The garden project strengthened 
the aerobics leaders for their efforts. Leadership and ownership: The garden project strengthened 
the existing youth leaders and created community champions for the project. This created the 
project ownership which was lacking in the aerobics project. Conclusions: Successful intervention 
programs are ones that fulfill the community capacity building components and have sustainable 
models that reward efforts. Project planning needs to ensure community capacity building and 
sustainability are included before time and money is invested in the projects. 
P12: REGULATION OF JUNK FOOD MARKETING TO KIDS - WHAT CAN STATE AND 
FEDERAL GOVERNMENTS DO? 
Marlin J. Mackay S, Antonopoulos N. Obesity Policy Coalition, 100 Drummond Street, Carlton, VIC 
3053. 
Prevention of overweight and obesity is complex and requires a comprehensive approach. 
Creating supportive environments which promote, not undermine health, will require concerted 
action by society, including government at a local, state and federal level. 
The Obesity Policy Coalition (OPC) was formed to progress the development of policies by 
government, including regulation, to prevent obesity. It was established in 2006 by the Cancer 
Council Victoria, Diabetes Australia - Vic, the WHO Collaborating Centre for Obesity Prevention at 
Deakin University and VicHealth. Staff include a policy analyst and a lawyer. 
Junk food marketing, particularly promotions directed to children, is recognised as a key contributor 
to overweight and obesity. OPC has been advocating for regulatory approaches by state and 
federal government as part of a comprehensive approach to protect children from commercial 
inducements to eat junk food. To support this work the OPC has developed model regulatory 
approaches to restrict food marketing to children for adoption by government. 
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